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role in developing greater trade ties

: nNorth America and Europe.

Its French language and culture can enable the
province to play a unique role in promoting free-trade
pacts, not only between itself and France but also
between Canada and the EU, says Quebec Premier Jean
Charest.

During a visit to Brussels and Paris earlier this year,
Charest emphasized the urgent need for North America
and the 27-nation European bloc to avoid protection-
ism and move faster in establishing new free-trade
agreements within their group.

Treaty negotiations between Ottawa and Brussels are
due to begin in May, and Charest believes such a pact
could serve as a model for an eventual EU-US. free-trade
agreement.

A manpower mobility agreement has already been
sighed by Charest and President Nicolas Sarkozy of
France. It will deregulate a dozen professions and almost
as many trades, giving professionals and trades-
people eligibility to work in either Quebec or France.

Preserving its language and culture while remaining
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The Canadian
province is fighting
protectionism and
championing

the widening of
trading links with
the U.S. and the EU.
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a part of North America has been one of Quebec's
proudest achievements, he says. “We value that
because we know that a language is another way of
seeing the world."

Quebec has prospered hugely over the past two
decades from the U.S.-Canada Free Trade Agreement.
It has a gross domestic product of about $221 billion,
and in per capita terms it surpasses Italy and Spain.

The province has diversified substantially from its
reliance on a resource-based economy by developing
rigorous knowledge-based sectors reflecting its
strengths in aeronautical, pharmaceutical, biotech, IT and
multimedia disciplines. More than 40,000 people cur-
rently work in the Quebec aerospace industry, including
12,000 at Bombardier Aerospace. The provincial gov-
ernment has also been effectively promoting venture
capital by establishing a regional fund that has raised
$279 million, one-third of which came from the private
sector.

In a two-year period, 11 specialized high-tech funds
were created in the life sciences and [T fields, with a total
capitalization of $1.1 billion, 90% of which came from
the private sector.

Continued on next page »
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Finance Minister Monique
Jérome-Forget points out that
the provincial government has
eliminated capital tax in the
manufacturing sector and plans
to do the same in the service and
banking sectors by next year.
“That’s a major change in terms
of philosophy, because if you
tax investment, you penalize
companies that modernize their
businesses,” she says.

Eighteen months ago, a $24 billion
infrastructure development program was
instituted, which, she says, is now having
an impact on the economy. Another prior-
ity has been the province’s human
resources. “We’re not lacking jobs; we’re
lacking people,” she explains. “Everybody
is looking for qualified people with expe-
rience, skills and energy.”

This problem is exacerbated by the fact
that the province has an aging population.
“You can’t stop people aging,” says Jérome-
Forget. “But what we can do is make sure
that we attract young people and keep
them.”

PROMOTION

Quebec is doing this
by adopting policies
that focus on young
people’s requirements
regarding housing,
social amenities and
schools. It has devoted
an extra $201 million
to education, and this
is proving worth-
while. “Quebec rates
third in the world in
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85% of the province’s exports, the Quebec
premier has been working with New York
State Governor David Paterson to create
what they have dubbed a Quebec-New
York Green Corridor Council to promote
cross-border business.

Clean, renewable energies are a partic-
ular focus of attention in Quebec. The
province is Canada’s leading producer of
hydroelectric power, enabling the country
to be the world’s top producer, and Quebec
is investing $25 billion over the next ten

“We’re not lacking jobs; we’re lacking people. Everybody is
looking for qualified people with experience, skills and energy.”

mathematics and fourth in science, after
Singapore, Korea and Japan,” she says.

Raymond Bachand, minister of eco-
nomic development, innovation and export
trade, says that in terms of job creation, the
Montreal metropolitan area has soared to
the top position in the continental north-
east and to fourth place among the 20
biggest North American areas.

Although the current financial contrac-
tions have caused a reduction in trade with
the U.S., which at its height accounted for
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Greater

With its modern and beautiful meeting venues and hotels,
Montréal was ranked first in Canada and third in North
America among international meeting destinations by the
Union of International Associations in 2005. Montréal also
became, in 20086, the first North American city to join the
UNESCO City of Design network and, in 2007, the first
city to be recognized for Geotourism by the National
Geographic Society.
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Less than an hour and a half from New York City and
Boston by plane, the Montréal region is truly a crossroads
between Europe and North America. A large pool of skilled,
creative and multilingual workforce, generous R&D
incentives, highly competitive operating costs and an
excellent quality of life - Greater Montréal has everything
you need to help your business grow,

Montréal: the best move you'll ever make!
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Finance Minister Monique Jérome-Forget

years to develop its sources of alternative
energy. “We will be the biggest producer of
wind power by 2015,” says Charest.

The province is also fostering closer
ties with Ontario, its biggest economic part-
ner within the Canadian Federation. For the
first time in their history, the two provinces
held a joint cabinet meeting. One aim is to
bring about total labor mobility within the
country.

Another provincial government initiative
is the development of the mining, energy,
tourism, transport and communications
facilities in the still largely underdeveloped
area of northern Quebec. “What I want is
a coherent and very forward-looking pro-
gram to attract investment, build
infrastructure and involve our First Nations
and the Inuit in the project,” Charest says.

Returning to the initiative for free trade
with the EU, Charest notes that when
Europeans talk about such a project, they
are usually referring primarily to an agree-
ment with the U.S. “They always forget
Canada,” he says. “But my argument to
Europeans is that if they want a substan-
tial deal with the U.S., there’s a fast track
to get there, and that would be to do a deal
with Canada.”

By Michael Knipe

At the time of press, the currency conversion rate used
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All monetary figures stated are US. dollars
unless otherwise indicated.
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QUEBEC PROMOTION

The city of laughter, music and
vision is reinventing itself with a
multibillion-dollar investment to
boost tourism and enterprise.

Montreal, the commercial capital of the
Quebec province, is in the midst of a
dynamic program of refurbishment.

The aim is to improve the efficiency of
its infrastructure, enhance the quality of life
of its citizens and redouble its already for-
midable reputation as a city of knowledge,
creativity, innovation and avant-garde cul-
ture.

“Qur choice was either to invest simply
in maintaining the status quo or to reinvent
the city,” says Gérald Tremblay, Montreal’s
mayor. “We decided to reinvent the city. We
want to eliminate the concrete structures
that were built in the 1960s.”

The massive makeover, the biggest urban
renewal of the greater metropolitan region

of Montreal since Expo 67, is known as
Vision 2025. At an estimated cost of
$49 billion, it involves more than 130 proj-
ects, including scrapping a major highway
and relocating the route as an under-
ground tunnel; introducing a light rail
system; and demolishing buildings to
restore views of Mount Royal, a hill north
of downtown Montreal.

The project is jointly funded by the fed-
eral and provincial governments, the city
administration and the private sector.
“Even though there’s an economic slow-
down, accelerating investment in public
infrastructure will generate billions of dol-
lars in private investment,” says Tremblay.
“Every time we invest a dollar in infrastruc-
ture, it generates a 17-cent productivity gain
for business.”

For 20 years, he says, Montreal and its
business community have invested substan-
tially in both industrial research and

human resources. The metropolitan region
has pursued a structure of creating inter-
dependent business clusters. It now has 12
of these, which increase competitiveness,
add value and create jobs.

Already internationally known as the
hometown of Cirque du Soleil, the comedy
festival “Just for Laughs,” and a leading
jazz festival, the city plans to increase its cul-
tural attractions by adding a new museum
and a new concert hall for the Montreal
Symphony Orchestra.

Such attractions bring more than 7 mil-
lion tourists to the city annually, including
2 million foreigners, half of whom are from
the U.S.

Montreal rates second after New York
for international conventions in North
America. Its advantages, says John Dunn,
vice president of Tourisme Montréal, are
that people see it as an international city
with European flair, North American effi-
ciency and a greater sense of intimacy.

Mayor Tremblay says Vision 2025 will
ensure Montreal’s continued vitality. It is
estimated that the city’s cultural sector gen-
erates approximately $4 billion in
economic activity and provides 90,000 full-
time jobs.

The great outdoors,
only 30 minutes

from your office.

Best quality of life in North America, . : §

FDI Magazine, April 2007
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We have a
common interest.

That's the perfect
starting point.

Like you, our companies sell
high-quality products and
are also buyers.

Key business partners and
products of unparalleled
technological innovation
explain why the City of
Laval has become a major
economic center of the
Greater Montreal area.

Laval is a city in full
expansion in Quebec.
Let's meet.

LAVAL
TECHNOPOLE

www.lavaltechnopole.com

450-978-5959

4 QUEBEC

PROMOTION

Dynamic Graphics/Jupiter Images

Creating
Momentum

For investors and entrepreneurs,
Laval offers tax incentives to spur
economic enterprise in addition to
an appealing lifestyle.

With an average economic growth over
the past decade of 8.2%, Laval, Quebec’s
third-largest city, is a focal point for business
development, especially in the biotechnol-
ogy, pharmaceutical and horticulture sectors,
as well as a leader in business tourism.

For the past six years, Laval has attracted
$1.2 billion worth of investment annually.
“We are currently looking for major
investors to expand Laval’s downtown
area, and we definitely need a marina for
private boats,” says Gilles Vaillancourt,
Laval’s mayor.

Situated on an island in the Prairies
River north of Montreal, with 12 industrial
parks and an abundance of farmland and
countryside, Laval offers prime locations for
young, emerging companies and their
employees.

It aims specifically to attract and help

develop companies in the sphere
of biotechnology, agri-food and
knowledge-based industries. One
industrial park is dedicated solely
to biotech businesses and a sup-
portive cluster of services. It
accommodates 90 companies,
employing 5,200 people, mostly
in research and development.
“A decision was made in 2001
to develop it as a biotech city,”
says Pierre Desroches, director
general of LAVAL
TECHNOPOLE, the
agency mandated to
attract companies
and investment to
Laval. “New compa-
nies were stringently
selected to make up
the city with the pro-
viso that they could
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create an added
value.”
The Biotech City is

a globally unique locality where the
research, innovation, financing, manufac-
ture and distribution of new biotechnologies
can all be realized within a few square kilo-
meters.

Horticulture is another of Laval’s special-
ities. “We account for 37% of [that sector’s]
sales in Quebec, making us the capital of
horticulture,” says Vaillancourt.

With 30% of its territory devoted to agri-
cultural production, Laval offers an
attractive balance of economic enterprise
and environmentally friendly living. It pro-
vides a good quality of life, affordable
housing, good schools, universities, sports
facilities and green spaces.

Companies that qualify for the Biotech
City receive a five-year tax credit, assistance
from the city of Laval, and access to a wider
market of 3.7 million consumers.

Intensive MBA. Full-time (1 year).
Offered in English or French.

www.hec.ca/mba

You can't reach the top

just by looking at the bottom line.

HEC MONTREAL

A new breed of managers
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A Hotbed of Invention

Education and business ideas go
hand in hand in Quebec, where
international students are engaged
in research and development.

A big attraction for businesses operating
in Quebec is the fact that it has one of the
highest proportions of university graduates
in the world.

Out of the province’s 14 postsecondary
educational institutions, the University of
Sherbrooke lays claim to having attained
the highest number of inventions, which
earn it lucrative royalties.

Professor Bruno-Marie Béchard, the
university’s president, says that few people,
even within the institution itself, knew of
Sherbrooke’s true strengths until he high-
lighted its achievements.

On his appointment in 2001 at the age
of 36, Béchard became the youngest uni-
versity president in North America, and he
proceeded to initiate a fundamental rework-
ing of faculty structures.

For example, two Sherbrooke research
teams in telecommunications and informa-

tion systems will soon be working collab-
oratively rather than competing with each
other. “This is the only place in North
America where these two domains will
work together,” says Professor Béchard.

With more than 1,600 foreign students
from 90 countries among a total of 36,000
students, Sherbrooke offers 330 programs
and has strong research departments in
aerospace, engineering and medicine. It has
spun off 24 businesses based on the results
of research by its professors.

Another of Quebec’s distinctive educa-
tional establishments is HEC Montréal
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(Ecole des Hautes Etudes Commerciales).
“We’re probably the most European of all
business schools in North America and
more North American than any grandes
écoles you will find in Europe,” says Dr.
Michel Patry, HEC Montreal’s president.

The founders of the business school, cre-
ated in 1907 and located in a French-
speaking enclave, quickly realized that its
faculty would have to teach in English as
well as French, and HEC will soon offer its
courses in Spanish as well. Due to the suc-
cess of its core bilingual competency, HEC
is among the first to offer an accredited
trilingual curriculum.

The school has developed strong
research-oriented M.Sc. and M.A. degrees
and has one of the largest Ph.D. programs
in North America, attracting students
from more than 30 countries with 60 dif-
ferent languages.

It is now looking for new partner com-
panies around the world to contribute to
the expansion of the school’s curriculum.

More than half of the school’s students
are sent abroad or work on international
projects, says Dr. Patry. His goal is to have
all students doing this within a couple of
years.

A Sustainable Source

Hydro-Québec generates 97% of

its electricity from water, a clean
and renewable source of energy.
Hydropower, developed in harmony
with the environment, is a very

“% Zeffective solution to the problem

“6f greenhouse gas emissions.

e‘ Hydro
Québec

. I ww.hydroquebec.com
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City of ”
Creativity i

Science, technology, art and
culture are the lifeblood of
Quebec. Now the mayor
wants an influx of investment
and young people to market
its talents.

What links an innovative bionic knee with
a technology that could help decrease
global warming? These two scientific break-
throughs were both engineered in research
and development labs in Quebec City.

They illustrate what Mayor Régis
Labeaume describes as the city’s “economy
of creativity.”

Victhom Human Bionics invented the
bionic knee, which replicates the function
of a missing limb so that an amputee can
climb stairs and walk on uneven surfaces.
And CO:2 Solution has developed and
patented an enzyme-based technology that
captures carbon dioxide with an efficiency

that will significantly help in reducing
greenhouse gases.

Mayor Labeaume estimates the city will
undertake R&D worth up to
$4 million, with 65% devoted to biotech-
nology and health sciences. “We have
6,000 people working in scientific labora-
tories here in a community of half a million.
It’s incredible. You wouldn’t find that any-
where else in the Western Hemisphere.”

Having celebrated its 400th anniversary
last year, Quebec City is as proud of the
modernity of its outlook as it is of its
ancient heritage. It may have been the cra-
dle of French civilization in North America,

Québec is a modern, open society
that has many benefits to offer:

> Innovative and diverse firms and businesses,
including many world leaders

> Sources of renewable energy and truly
impressive freshwater reserves

> A dynamic business environment
conducive to strategic alliances

> A knowledge and innovation
based economy

www.mdeie.gouv.qgc.ca

Québec

but today it is a hub of innovation
and has the province’s most mod-
ern airport, its busiest seaport and
a thriving tourism sector.

“We handle 28 million tons
of cargo a year,” says Ross
Gaudreault, the president of the
Port of Quebec. “We do business
with 60 countries and bring in
‘&‘; $276.9 million every year to the

=%4_ cconomy.”

For tourists, the city has the
unrivaled charm of its French
colonial past and frequent direct-
flight connections with New York, Detroit,
Cleveland and Mexico City. “We can fly
3,000 people in and out easily on a daily
basis,” says Dany Thibault, president of
Tourism Quebec.

The city is also an internationally noted
cultural hot spot for which the term
“techno-culture” has been coined. This con-
veys its boundary-breaking artistic projects,
which mix live performing arts — dance,
opera and music — with computer graph-
ics, video and multimedia disciplines.

A pioneer of this trend has been Quebec-
born Robert Lepage, an internationally
distinguished film and theater director,
scenic artist, playwright and actor. Believing
that theater needs new blood, Lepage has
initiated collaborations between scientists
and playwrights and between set painters
and architects.

Mayor Labeaume is hoping to capitalize
on the techno-culture trend. “We’ve asked
Robert Lepage’s people to conceptualize a
trade sector where technical guys and cul-
tural people will live, work and collaborate
in a cluster of creativity,” he says.

Young people with artistic ambitions will
be invited to come to Quebec City, he says,
and the city will help them develop their tal-
ents and write books, record CDs or make
movies.

“We have just implemented an initiative
with five big companies that are sponsor-
ing a National School for Digital
Entertainment,” he says. The purpose of the
school will be to enable young graduates
who lack practical experience to work on
live creative projects.

The mayor believes that with this proj-
ect, in five years’ time Quebec City could
be ahead of the game in the field of infor-
mation technology in the movie industry.
With regard to scientific and technological
innovation, the goal of the mayor and his
team is to commercialize the city’s reservoir
of know-how by attracting more invest-
ment from Europe and the U.S. that will
take the lab prototypes to the marketplace.
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Carl Viel, the president and chief exec-
utive of Pole, Quebec City’s economic
development agency, points out that the city
is the country’s biggest R&D site for
defense and security projects. Information
technology is another core strength. Other
sectors in which the city has competitive
expertise include optics, photonics and
computer games.

“If you look down the road in terms of
identified projects, there are potential
investments worth C$2 billion [$1.6 billion]
in the greater Quebec area to which we can
bring lead components,” says Viel.

One of the challenges facing Quebec City
is demographics. “We have an aging pop-
ulation,” says Labeaume. “Our target is to
ensure that Quebec City attracts more
young people with young families who will
love the city and decide to stay here.”

The provincial capital certainly has more
than enough positive points in this respect.
It offers European appeal in a North
American setting. Opportunities to ski,
fish and trek can be reached from downtown
in 30 minutes. And the city is clean and safe.

“We didn’t have a single murder last
year,” says the mayor. “Anyone can jog at
11 p.m. and feel safe.”

Building Quebec’s Energy Future

After discovering huge quantities of
gas, the Quebec government
continues to encourage explorers
to search for more.

While it has plentiful reserves of iron,
gold, copper, niobium and titanium, Quebec
was not thought to be rich in oil or gas.

That was until two years ago, when a
group of junior exploration companies
began working on deposits of shale gas in
rocks that could potentially yield trillions
of cubic feet of unconventional gas.

The Province of Quebec consumes over
200 BCF (billion cubic feet) of gas every
year but is not currently producing a sin-
gle cubic foot. The majority of natural gas
consumed in Quebec comes from Alberta.

Gastem is the first company to drill and
evaluate the Utica Shale, a recently iden-
tified high-potential shale resource that is
in the process of being developed. In
partnership with Forest Oil, a shale gas
production company, Gastem is now
working to make Quebec the next produc-
ing province.

The proximity of pipeline networks,

the premium on the gas price and the low-
royalty regime are among the factors that
make Quebec favorable for gas exploration
and development.

“The advantages of doing exploration in
Quebec are enormous,” says Raymond
Savoie, the chairman, CEO and founder of
Gastem. “You are able to get large
acreages, and you may be eligible to
receive a return from the government on
your exploration expenses. A tax credit
based on flow-through expenses transferred
to investors is the best in North America.”

The government incentives are generous
enough, he says, to encourage explo-
ration programs in several resource sectors.
“It’s one of the key methods that Quebec
uses to develop its regions, and so far it’s
proved very successful. It has created
jobs, stimulated resource sector develop-
ment and opened up new areas.”

He notes that Quebec’s mining law is
among the most progressive.

Savoie speaks from more than 20 years’
experience in the mining industry, includ-
ing six years as Quebec’s Minister of
Mines.
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The Innovation Park at Université de Sherbrooke offers
a direct access to a wealth of advantages:

¢ Generous government R&D tax credit programs

* Privileged business relationship with the Université de Sherbrooke,
the Canadian champion in technology transfer

* State-of-the-art premises in a research park located on a major
university campus, in a bilingual environment

UNIVERSITE DE

Parc Innovation B SHERBROOKE

www.USherbrooke.ca/InnovationPark
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Quebec is upgradmg its energy
in its'efficiency

in an ever-i jve r

and boost export:

Undeterred by the instability in the global energy markets,
Hydro-Québec, the world’s largest producer of hydroelectric power,
is investing $20.1 billion in its generation and transmission facil-
ities over the next five years.

The U.S. will be a major beneficiary, as Quebec is already suf-
ficiently supplied by its existing generation capacity, and the
additional output of electricity will be entirely for export.
“We’re negotiating now with some American utilities,” says
Premier Jean Charest. “We export a lot to the U.S. now, but we
want to export more.”

Rebutting the arguments of some Quebecans who favor priva-
tization of the state-owned company, the premier says the
investment by Hydro-Québec, coupled with the provincial govern-
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ment’s own infrastructure program, will pump $57.9 billion into
the province’s economy in the coming decade.

Hydro-Québec is spreading its investment between hydro,
nuclear and wind power. It is spending $1.6 billion on refurbish-
ing the company’s nuclear plant, which provides an important
anchor for the grid, to give the facility a further 30 years of use-
ful life. An additional $2.4 billion investment in wind power is
on track to deliver 4,000 megawatts by 20135.

“One of the major trends is the growing recognition that we
have to deal with global warming and we have to decarbonize our
economies,” says Thierry Vandal, Hydro-Québec’s president and
chief executive. “This means getting more electricity into our
economies. There’s no way around it.”

He points out that Hydro-Québec has been a renewable and sus-
tainable energy company since its birth. “That’s what we do. In
that sense, the last couple of years have just presented a context
that encourages us to accelerate things.”

Given the fears of gridlock on the high-voltage grids in North
America and the problem of building high-voltage power trans-
mission lines from the point of supply, Hydro-Québec is confident
that its investment in new digital technology will enable it to stay
ahead of its competitors.

As a state-owned entity, the company can adopt long-term busi-
ness cycles without having to worry about a drop in its share price,
says Vandal: “In our business, we have to focus on what is going
to be out there in 10, 15 and 20 years’ time.”

The developed world, he says, has to stop relying on oil for its
energy supplies. “The good thing is that we now have the technolo-
gies to do it. It’s not a dream. We just have to get it done.”

Photo credit:
Nicolas-Frank Vachon

QUEBEC CITY:
INSPIRING THE WORLD!

Discovery begins
when Creators .

Created by Robert Lepage and Ex Machina, The Image Mill
—the world’s largest video projection project—

was unveiled during Quebec City’s 400%™ anniversary celebrations.
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